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pages.
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INTRODUCTION

More Pages # More Customers

A common trap for early-stage SaaS companies is overbuilding. They launch
with a 20-page website, a blog, a careers page, and a complex navigation
structure—before they have even validated their core offer.

Sometimes, less is more. A focused landing page that does one thing
exceptionally well often outperforms a sprawling website. This framework
helps you decide which one you need, and how to build it.

The Core Difference

@ VisualWeb

Full Website
Goal: Exploration & Education

Best for established brands where users
need to browse products, read company
history, and find support docs.

Performance Design Studio

Landing Page

Goal: Conversion

Best for specific campaigns, hew
product launches, or paid ad traffic. It

has one job: get the user to take
action.
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The High-Converting Framework

Every successful SaaS landing page follows a similar psychological arc. It's not magic; it's
structure.

a The Promise (Hero)

Don't be clever. Be clear. State exactly what your tool does and the main benefit.
"Project Management for Remote Teams" is better than "Synergize your workflow".

e The Proof (Social)

Immediately validate your claim. Logos of current customers, a "Used by 5,000+
teams" badge, or a 5-star rating from G2/Capterra. Place this above the fold if
possible.

e The Path (CTA)

One primary call to action. Not "Learn More" AND "Contact Us" AND "Sign Up". Just
one. "Start Free Trial" or "Book Demo". Make it contrast with your background.
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Copywriting That Sells

Design grabs attention, but copy closes the deal. Use these proven formulas to write
headlines that convert.

PAS Formula (Problem - Agitation - Solution)

Problem: "Managing remote teams is chaotic."
Agitation: "Missed deadlines, lost files, and endless Slack threads kill productivity."

Solution: "VisualTask brings calm to the chaos with one central dashboard."

Value - Objection - Risk

Value: "Double your leads in 30 days."
Objection: "Without hiring an agency."

Risk: "Free 14-day trial, no credit card required."

The 5-Second Test

Show your landing page to a stranger for exactly 5 seconds, then hide it. Ask them these
three questions. If they can't answer, start over.

1. What is this product? (Category clarity)

2. Who is it for? (Audience clarity)

3. What do | get? (Benefit clarity)
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Common Mistakes to Avoid

The "Leaky Bucket" Navigation Generic Stock Photos

Including a full navigation bar on a Using "people shaking hands" stock
landing page gives users 10 ways to photos Kills trust. Show your actual
leave without converting. Remove the software interface (Ul) or real people
header links. using it.

The "Fold" Myth

Don't cram everything into the top 600 pixels. Users do scroll—if you give them a
reason to. Use the hero section to hook them, then use the rest of the page to tell the
story.

Pre-Launch Checklist

~ Goal Defined: Is the page optimized for ONE specific action (e.g., Demo
Request)?

~ Traffic Source Matched: Does the headline match the ad copy that brought
them here?

~ Mobile Check: Does the form work perfectly on a phone? (50% of your
traffic will be mobile).

~ Speed Test: Does the page load in under 2 seconds?

~ Analytics: Is conversion tracking (Pixel/GA4) actually firing?
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VisualWeb Opinion: Start Small, Scale Later

We advise 90% of our early-stage SaaS clients to start with a single-page site.
Why? Because it forces clarity.

If you can't sell your product on one page, 10 pages won't help. Master the
message first. Once you have a conversion rate above 2-3%, then build the full
site.
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Need a High-Converting Landing Page?

We design and build SaaS landing pages that turn visitors into users.
Fast, data-driven, and beautiful.

Start Your Project

or email hello@visualweb.co.uk
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